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Abstract

As technology evolves, so too does corporate training -
particularly how training is delivered in professional
environments.

Which delivery platforms are most effective?
Do certain industries tend toward one platform over another?
Is traditional classroom training headed for extinction?

These are just several questions answered in Delivery Platforms in the Corporate
Training Market 2008-2009.

From LMS systems to live virtual classrooms to blended training product and services,
Delivery Platforms in the Corporate Training Market 2008-2009 covers it all. Gain
a clear understanding of which platforms are most lucrative for training providers among
U.S. businesses in leading verticals today, and learn which delivery platforms are forecast
to grow most rapidly in the next three years.

From the report:

From the very first business-related classroom course, to the CD-ROM-based courses that
punctuated the 1990s, to today’s increasingly convenient and mobile learning environments, the
corporate training industry has come a long way. Gone are the days when job-related skills were
only derived from observing other employees. Instead, today’s workers gain their knowledge from
a multitude of sources. And, the argument in favor of outsourcing the training function is no longer
the hard sell it once was due to advanced measurement tools that have helped companies
discover the direct link between training and profitability.

No longer having to prove the value behind their very existence has freed training vendors to
focus on the development of new and improved learning content, as well as new platforms
through which to deliver training content. In order to match the pace of the rapidly changing
business landscape these vendors have been continually investing in research and development,
with several increasing R&D spending by high double digits during the first half of 2008.
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Enabling skills-based learning to occur anyplace at anytime has become a top priority
within the training industry as client organizations demand solutions that will help
close the skills gaps present in their globally dispersed work environments.

Soft Skills Training Dominates the Market, Leadership Is Top Priority

E2008 Simba Information, Stamiond, CT - 203
Soft skills training, which consists of but is not limited to instruction in non-technical,
business-related skills including communication, leadership, management, team-

building, succession planning, sales and customer service, will account for the largest
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About Simba Information

Since 1989, Simba Information has been widely recognized as the leading authority for market
intelligence and forecasts in the media industry.

Serving the information needs of both traditional and new media organizations, we provide key
decision-makers at more than 15,000 client companies across the globe with timely news, analysis,
exclusive statistics and proprietary industry forecasts. Simba's extensive information network delivers
valuable independent perspective on the people, events and alliances shaping the media and
information industry. Our tightly focused editorial and marketing teams meet these needs through the
publication of newsletters and market research reports, while our seasoned industry experts bring
Simba’s powerful information to life through consulting services.

Custom Research

In addition to our syndicated newsletters and research reports, we offer custom research solutions
tailor-made to fit your specific needs.

Drawing on our own unparalleled knowledge base, as well as that of a vast network of outside experts
to whom we have unique access, Simba analysts are able to produce media industry research within an
extensive array of methodologies. Our custom research team will work side by side with you to identify
your goals and then provide experienced insights and specific solutions to the most complex
information challenges you face.

Whether you need to drill down to the narrowest market segmentation or build a broad strategic plan,
our research experts can help. We have worked with many of the world’s leading companies to provide
the marketplace insights they need to make the right decisions and implement successful strategies.

Simba produces intelligence for the following areas:

Educational Publishing

Professional Publishing

Business Information Markets

Trade Books Publishing

Corporate Training

Yellow Pages & Directory Publishing
Mobile Marketing

View products and order online at:
www.simbainformation.com

Simba Information
60 Long Ridge Road, Suite 300
Stamford, CT 06902

MONEY BACK GUARANTEE: If you are not completely Toll-free: 888.297 4622

satisfied with this report, simply return the printed

material to Simba in good condition within seven Int'l: +1.240.747.3091
business days of receipt for a full refund. Electronic Fax: 203.325.8195
versions are nonrefundable. customerservice@simbainformation.com
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