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Abstract

Now in its third edition, Children’s 
Publishing Market Forecast 2009
delivers a significantly deeper and 
expanded analysis than the first and 
second editions. 

The overwhelming successes of children’s
book series in recent years such as Harry 
Potter, Captain Underpants and Lemony
Snicket’s A Series of Unfortunate Events have
sent publishers scrambling to uncover the next
multi-title blockbuster craze. In addition, 
bestselling individual titles of rapidly growing genres like graphic novels have illuminated the children’s book 
market as a lucrative space for publishers, editors, marketers, distributors and retailers in the trade book industry. 

Children’s Publishing Market Forecast 2009 offers an accurate and objective perspective on where the 
market for children’s books is headed in 2009, as well as analysis of market opportunities and pitfalls. How are
publishers battling challenges such as an overall decline in reading, returns of unsold stock from retailers, and the
intensifying battle for shelf space? 

Armed with an archive of trade book data that goes back more than 30 years, Simba’s team of seasoned trade
book analysts examines the market for children’s books segment by segment, from youngsters to tweens to teens.
In addition, Children’s Publishing Market Forecast 2009 provides high-quality, unbiased market intelligence
on the publishing houses, and the entire retail landscape, from independent bookstores to online outlets to big
box stores. 

Gain access to exclusive statistics and analysis such as:

• An in-depth look at bestselling children’s books drawn from the USA Today, Publishers Weekly 
and New York Times lists, with breakdowns of top-performing authors and imprints and a 
comprehensive category ranking of which books are selling and which are not in 2008.

• Six-year historical analysis of children’s bestseller lists from the New York Times, with weeks 
per title average for dozens. 

• Expanded analysis of the most vital facet of children’s publishing: series books. 

• Results from Simba’s surveys of independent retailers across the country rating different books 
and genres; as well as info on buyer profiles and behaviors. 

Children’s Publishing Market Forecast 2009 includes detailed strategic and financial profiles of companies
such as Candlewick Press, Disney Publishing Worldwide, Hachette Book Group, HarperCollins, Holtzbrinck,
Houghton Mifflin, Penguin Group, Random House, Scholastic and Simon & Schuster. 

This report is a critical tool in evaluating growth potential, understanding trends affecting the industry, sizing up
the competition, reviewing potential partner or acquisition profiles, examining market share rankings of leading
publishers, benchmarking performance, and planning short- and long-term growth strategies. 

Children’s Publishing Market Forecast 2009 is essential for publishing executives, M&A advisors, market 
analysts, and industry consultants who need to understand the business strategies driving the children’s trade
book publishing industry today. 
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AAbboouutt  SSiimmbbaa  IInnffoorrmmaattiioonn

Since 1989, Simba Information has been widely recognized as the leading authority for market 
intelligence and forecasts in the media industry.

Serving the information needs of both traditional and new media organizations, we provide key 
decision-makers at more than 15,000 client companies across the globe with timely news, analysis, 
exclusive statistics and proprietary industry forecasts. Simba's extensive information network delivers
valuable independent perspective on the people, events and alliances shaping the media and 
information industry. Our tightly focused editorial and marketing teams meet these needs through the
publication of newsletters and market research reports, while our seasoned industry experts bring
Simba’s powerful information to life through consulting services.

View products and order online at:
wwwwww..ssiimmbbaaiinnffoorrmmaattiioonn..ccoomm

Simba produces intelligence for the following areas:
Educational Publishing
Professional Publishing
Business Information Markets
Trade Books Publishing
Corporate Training
Yellow Pages & Directory Publishing

MONEY BACK GUARANTEE: If you are not completely 
satisfied with this report, simply return the printed 
material to Simba in good condition within seven 
business days of receipt for a full refund.  Electronic
versions are nonrefundable.

CCuussttoomm  RReesseeaarrcchh
In addition to our syndicated newsletters and research reports, we offer custom research solutions 
tailor-made to fit your specific needs.

Drawing on our own unparalleled knowledge base, as well as that of a vast network of outside experts
to whom we have unique access, Simba analysts are able to produce media industry research within an
extensive array of methodologies. Our custom research team will work side by side with you to identify
your goals and then provide experienced insights and specific solutions to the most complex 
information challenges you face.

Whether you need to drill down to the narrowest market segmentation or build a broad strategic plan,
our research experts can help. We have worked with many of the world’s leading companies to provide
the marketplace insights they need to make the right decisions and implement successful strategies.

SSiimmbbaa  IInnffoorrmmaattiioonn
60 Long Ridge Road, Suite 300
Stamford, CT 06902
Toll-free: 888.297.4622
Int’l: +1.240.747.3091
Fax: 203.325.8195
customerservice@simbainformation.com
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Yes, I would like to purchase Children’s Publishing Market Forecast
2009.  Please process my order for the following delivery method:

Please have an associate contact me regarding Children’s Publishing Market 
Forecast 2009 or other Simba research.

Qty. Delivery Method License Type Unit Price Total**

Online Download Single-user $2,495
Hard Copy Mail Delivery Single-user $2,695
Online Download +1 Hard Copy Single-user $3,095

Order Form

A $25 shipping and handling charge will be
added to all hard copy orders.
** Applicable sales tax will be added in CT, MA,
MD, and NY.

Departmental and Enterprise licensing
also available. Call 888888--2299--SSIIMMBBAA for
more information.

METHOD OF PAYMENT:     Bill Me (approved accounts only)

Charge my: Visa   MC AMEX

Acct. # :_________________________________ 

Exp.:______________ Sec. Code:___________ 

Signature:______________________________

PO #:____________________ (if applicable)

First Name:___________________________    Last Name:____________________________
Title:________________________________ Company:_____________________________
Address:____________________________________________________________________
City:________________________________     State:________ _   Zip:___________________
Phone:________________________ Email:_______________________________________ 
(Email required for online download)

Return this insert to:
Simba Information

60 Long Ridge Rd., Suite 300
Stamford, CT 06902
Fax: (203)325-8915

MONEY BACK GUARANTEE: If you are not completely satisfied with this report, simply return the printed material to Simba
in good condition within seven business days of receipt for a full refund.  Electronic versions are non-refundable.

PLEASE FAX COMPLETED FORM TO: (203)325-8915
website


